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A CONCRETE EXAMPLE
Brusels-Madrid



WELL-KNOWN/STATE-OWNED OPERATORS 
DON'T HELP

B-Europe, the platform of SNCB International, can simply not tell me what to do as Madrid is not even a 
search option

Deutsche Bahn’s website shows me some offers... But cannot sell me the ticket!

SNCF-Connect only 
displays 1 option for 430€



INDEPENDENT PLATFORMS FACE AND 
IMPOSE BARRIERS

Trainline (independent platform) shows a wide range of option but 
applies quite some fees... And their terms and conditions make it quite 
clear that (despite their good will), I’m on my own!



THE SAME GOES FOR TRAVEL AGENTS… OR 
GOOGLE

The travel agent “Rail Europe” displays less offers BUT one that is NOT displayed on 
Trainline/Deutsche Bahn... and at a lower price!

Google is the only way to see the journey via Hendaye and San 
Sebastian to reach Madrid (~ same duration but way cheaper 
as we use TER and Euskotren: 200€). Impossible though to try 
and combine tickets (Google doesn’t sell and Euskotren 
timetables and ticketing platform ARE NOT SHARED 
anywhere). I would need to buy 5 different tickets without any 
passenger rights or assistance



WHAT SHOULD BE DONE, THEN?

1) Mandate data sharing between transport 
operators, infrastructure managers and 
intermediaries

2) Set up a framework for fair cooperation and 
ban unfair practises / Define liability
mechanisms

3) Strengthen passenger rights to ensure a 
guaranteed protection all along their journey

4) Greater attractiveness of sustainable transport 
options
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