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	Type of business/sector

(E.g. retail, dairy)
	Sustainability dimension

(E.g. environmental, social)
	 Code aspirational objective

 (1-7)

	Individual commitments with baseline
	Progress on KPIs and goals (qualitative and/or quantitative)
	Additional information (optional) 

(E.g. partnerships, geographical coverage, sharing best practices, links with other COM initiatives, with other reporting initiatives)
	Comments
(optional) 

(E.g. enablers, ideas on how to improve)

	Food Manufacturing
	Environmental
	2
	Halve Hilton Foods factory generated food waste by 2030 compared to 2021 (in line with the Champions 12.3 commitment to deliver UN SDG 12.3)
	47% reduction in food waste compared to a 2021 baseline
	
	




	Food Manufacturing
	Environmental
	3
	Hilton Foods commits to reduce absolute scope 1 and 2 GHG emissions 95% by 2030 from a 2020 base year
	32% reduction in absolute Scope 1 and 2
	
	

	Food Manufacturing
	Environmental
	3
	We are committed to being net zero in our operations and supply chain before 2048
	32% reduction in absolute Scope 1 and 2 18% reduction in absolute Scope 3
	
	

	Food Manufacturing
	Environmental
	3
	Improve energy efficiency in Hilton Foods facilities by at least 10% (compared to 2020 baseline)
	Introduction of flow wrap technology has reduced plastic packaging weight by 295 tonnes in 2024
	
	

	Food Manufacturing
	Environmental
	3
	100% renewable electricity across all own operations in Europe by end of 2025 and globally by 2027
	79% renewable electricity globally, 93% in Europe 

100% achieved at all production sites in the UK
	
	

	Food Manufacturing
	Environmental
	4
	Achieve minimum of 50% average recycled content across all plastic packaging
	Achieved 56% average recycled content across our plastic packaging
	
	

	Food Manufacturing
	Environmental
	4
	Drive demand for circular tray-to-tray recycling and actively prioritise the use of circular material
	Tray-to-tray introduced at the majority of sites, 100% tray-to-tray trial at Hilton Foods UK, circa 20% tray-to-tray content in majority of our European sites
	
	

	Food Manufacturing
	Environmental
	4
	Reduce the weight of plastic packaging while ensuring it remains fit for purpose
	Introduction of flow wrap technology has reduced plastic packaging weight by 295 tonnes in 2024
	
	

	Food Manufacturing
	Environmental
	4
	Maintain 100% of paper and board from certified sources
	All paper and board purchased is from a FSC or PEFC-certified chain of custody
	
	

	Food Manufacturing
	Social
	5
	Reduce Lost Time Incidents (LTIs) by 10% (against 2020 baseline across Hilton Foods)
	Whilst we have not met our Lost Time Incidence target, we have made significant progress in reducing the severity of incidents by 47%. Health and safety is a key area of focus for 2025
	
	

	Food Manufacturing
	Social
	5
	30% of all leadership roles filled by women
	34% of women in leadership roles
	
	

	Food Manufacturing
	Environmental
	6
	Planning and reporting tools provided to all farmers to support regenerative farming
	Rolling out of Chirrup boxes across farms, an artificial intelligence tool to measure biodiversity through bird song. Now verified as effective as experienced ecologists for identifying birds
	
	

	Food Manufacturing
	Environmental
	7
	Hilton Seafood UK directly sourced wild caught seafood 100% certified to the MSC standard or equivalent (by 2025)
	98% of wild caught UK seafood in Hilton Foods Seachill was either MSC certified or in a comprehensive Fishery Improvement Project
	
	

	Food Manufacturing
	Environmental
	7
	Eliminate deforestation from the conversion of natural forests to agriculture or livestock production in our supply chains
	Preparing for compliance towards the EUDR
	
	More detail in our 2025 Deforestation Statement (https://www.hiltonfoods.com/media/4xddhs0k/2025-deforestation-statement.pdf)






