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Type of Sustainability Code Individual Progress on KPIs and goals (qualitative and/or Comments
business/sector dimension aspirational commitments quantitative)
objective |with baseline
Consumer Environmental | 3 Aclimate | Reach net- | Ourintermediate targets for our net-zero-by-2050 Our scope 1 + 2 target is supported by our
ingredients neutral food | zero GHG | commitment are our Science Based Targets (SBT). renewable electricity target (75% of
chainin emissions | In 2021, we increase the ambition level of our SBT. | purchased electricity to be sourced from
Europe by across our | Our SBT are an absolute reduction of GHG renewables by 2030 and reaching 100% at
2050. operations | emissions from our operations (scope 1 + 2) by 50% | the earliest possibility) and our annual
and value | (strengthened from 30% in 2021) and a value chain | average energy efficiency improvement of at
chains (scope 3) intensity reduction of 28%, both by 2030 least 1% until 2030. Our scope 3 target is
by 2050 versus our 2016 baseline. supported by the CO2REDUCE program.

Target | 2021 | 2020
level
Scope 1 + 2 absolute 50% 27% | 25%

reduction targets

Scope 3 intensity 28% 8% 5%

reduction target

The percentage of purchased electricity from
renewable sources increased globally from
60% in 2020 to 72% in 2021, equaling a GHG
emission reduction year-on-year in
purchased non-renewable electricity of 52 kt
CO2eq.




Our energy efficiency improvement (on
primary energy) was 6.0% versus 2020,
above our target of an average annual
improvement of 1%.

In 2021, the supplier engagement program
CO2REDUCE continued to build on agreed
roadmaps and progressed as planned.




