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The aim of the project

* to enhance the business skills of tourism students on the
international labour market

* The project focuses on:

(1) identification of skills' requirements of tourism university students in today's highly complex
and dynamic labour market,

(2) modification of selected courses syllabus taught at partnering universities,
(3) designing online web application for students to acquire digital skills,
(4) testing the new syllabus and analyzing the feedback from students.

https://smartbuss.eu/index.html
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1.) Identification of skills' requirements of tourism university
students by employers

The selection of skills, competencies, and knowledge is based on:

* Previous surveys
(Wang, 2009; Carlisle et al., 2021; Zaragoza-Saez et al., 2022)

e Studies focused on education in tourism
(Popely et al., 2021)

* Perspectives on future work and development skills in the tourism sector
(UNWTO, 2019; European Commission, 2023)

* Employer requirements in the tourism industry as published when seeking workers



1.) Identification of skills' requirements of tourism university

stud

Sustainability
©))

ents by employers

Skills, knowledge and competences

creative problem-solving, flexibility, adaptability, proactive approach to work, innovativeness, critical thinking,
customer orientation, empathy, emotional intelligence, communication (face to face, online, phone, e-mail), team
work, diversity, cultural awareness, ethical conduct and respect, being part of positive work environment, ability to
speak foreign languages, skills related to disabilities and appropriate infrastructure, market overview, overview of
trends and actual situation, hospitality, willingness to help

online marketing, website management, social media skills, content development, skills to monitor online reviews,
(big) data analytics, artificial intelligence and robotic skills, applying digital hardware (e.g., augmented and virtual
reality skills), eCRM and loyalty programmes, management of different hardware/devices (computers, tablets,
mobiles, Wifi), desktop publishing (for designing brochures, catalogues), office software skills (e.g., MS Word, Excel,
Adobe), descriptive data analysis (statistics), tourism information system skills (e.g., hospitality PMS, GIS, GDS)

understanding of sustainability principles, ability to promote environmentally friendly activities and products, ability
to work with local producers, internal sustainability management, skills helping to improve the sustainability of
suppliers, ability to motivate customers to make more sustainable choices, ability to deal with host-guest
interactions and communities, ability to make and implement a sustainability mission statement, policy and action
plan, skills related to awareness of local customs (e.g., food, arts, language, crafts)



1.) Identification of skills' requirements of tourism university

Hotels Restaurants Travel
agencies

Management
organizations

* Slovakia (74)

 Czech Republic (59) E_ .
* Poland (50)
* Hungary (18)




1.) Identification of skills' requirements of tourism university
students by employers

Soft skills, knowledge, competences
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1.) Identification of skills' requirements of tourism university
students by employers

Hard skills, knowledge, competences
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1.) Identification of skills' requirements of tourism university
students by employers

Sustainability skills, knowledge, competences
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1.) Identification of skills' requirements of tourism university
students by employers

* The results indicate that the skills, competences and knowledge
have following meaning for tourism businesses:

1. softskills, competences and knowledge
communication, customer orientation, proactive approach to work

2. hard skills, competences and knowledge
office software skills, ability to use different hardware, online marketing

3. sustainable skills, competences and knowledge
ability to deal with host-guest interactions and communities, skills
related to awareness of local customs, ability to work with local
producers

12



1.) Identification of skills' requirements of tourism university
students by employers

Characteristics of current university graduates according to employers
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1.) Identification of skills' requirements of tourism university
students by employers

Employers' requirements for an ideal employee

14



1.) Identification of skills' requirements of tourism university
students by employers

* The most important requirement for the ideal employee is
flexibility, followed by strong communication skills. They should
be proficient in multiple foreign languages, be hardworking,
continuously educate themselves, and be oriented towards
meeting customer needs.

* Employers describe high school graduates as individuals with high
expectations, who are proficient in information and
communication technologies, skilled in foreign languages, and
well-educated. However, they often live in a virtual world, are
uncommunicative, and lack the interest.

15



1.) Identification of skills' requirements of tourism university
students by employers

* The results of the survey on the requirements and needs of employers in the
tourism industry are displayed in an interactive panel available at
www.smartbuss.eu, both for individual countries and collectively.

* The interactive panel allows for the comparison of employers' expectations
with graduates' skills, competencies, and knowledge.

* The results highlight the need for changes in courses syllabi to better prepare
graduates for the demands of the job market. E . E
-t o

* These results can be utilized by anyone looking to improve
the employability of graduates in the labour market.

https://www.smartbuss.eu/sk/dash%oa rd/



https://www.smartbuss.eu/sk/dashboard/

2.) Modification of selected courses syllabus taught
at partnering universities

* Increasing the skills, knowledge, and competencies identified
In the survey as most important to employers, while respecting
the unique characteristics of individual countries and teaching
processes.

* Reducing the gap between employer demands and the skills,
knowledge, and competencies of graduates.

* Enhancing the employability of graduates in the tourism industry's
labour market.

17



2.) Modification of selected courses syllabus taught
at partnering universities

Modified courses

* Tourism Management and Marketing
Slovakia * [nformation Systems in Tourism 2
* [nnovationsin Tourism

 Service Economy

Czech Republic * Information Technology in Tourism

* Tourism Marketing
* Social Media in Tourism
Poland * Sustainable Development and Social Responsibility in Tourism Business
* Travel Agency Marketing
* Hotel Management

18



2.) Modification of selected courses syllabus taught

at partnering universities

Vysoka skola: Univerzita Mateja Bela v Banskej Bystrici

Fakulta: Ekenomicka fakulta

Kod predmetu: Nazov predmetu: Informaéné systémy

v cestovnom ruchu 2

-— - - o - o wa

Stru¢na osnova predmetu:

Vyuzivanie a trendy v informaénych technolégiach v cestovnom ruchu. Informacné systémy
podporujuce online marketing. copywriting a online manazment reputacie. Centralne systémy
rezervovania a globalne distribuéné systémy. Manazérske informaéné systémy a ich uplatnenie
v cestovnom ruchu. Geografické informaéné systémy v cestovnom ruchu. Inteligentné
mformaéné systémy v cestovnom ruchu. Vplyv informaénych technoldgii na udrzatel'ny rozvoj

cestovného ruchu.

SYLABUS PREDMETU

Vysoka Skola: Univerzita Mateja Bela v Banskej Bystrie1

Fakulta: Ekonomicka fakulta

Kod predmetu: D 2 IvCR | Nazov predmetu: Inovacic v cestovnom ruchu
Druh, rozsah a metoda vzdelavacich cinnosti

Forma vyuchy: Prednaska / Seminar

Typ predmetu (P, PV, V): A (A - povinny. B - povinne volitelny. C - vyberovy)
Odporucany rozsah vyucby (v hodinach): za obdobie studia 26/26

Metoda Studia: prezenéna, kombinovana

Struéna osnova predmetu:

. Inovacie v ckonomickej tedrii, vyznam a podstata inovacii v cestovnom ruchu
Trendy v cestovnom ruchu

. Osobitosti inovacii v cestovnom ruchu

. Inovacie v podnikoch cestovného ruchu (osobitosti, start-upy)

. Inovacie v cielovych miestach cestovného ruchu (osobitosti, mteligenmé CM)
. Proces inovovania

. Manazment rizika a meranie inovacii

. Narodny a nadnarodny ramec inovacii

. Financovanie a podpora inovacii

Ocenenia za imovacie

=1 v b b b

L ]
—

Prinosy inovacii v cestovnom ruchu

Univerzita Mateja Bela v Bansxej by>i s
Ekonomickd fakulta

Informacny list

hu
Mana?ment a marketing cestovného ruc
akademicky rok: 2022/2023

2. stupen 3tudia, 1. rotnik, 2. semester

Studijny odbor: Ekonémia a mana?r:;en_t e ol

Studi rogram: Ekonomika a riadenie cestovi ;
Vyuéfl:'lt{g: pg: Ing. Vanda Marékové, PhD., Doc. Ing. Radka Mar&ekova, PhD.

Ulohy: g . 4
a) Charakterizujte existujice produkty vybraného cielového miesta.
b)

g N N S R R AN S - P a AR nivari

vrrb

UNIVERZITA
MA] ELA

Tomas Gajdosik,
Zuzana Gajdosikova,
Matas Marcis

¥ INOVACIE
A TRENDY'
V CESTOVNOM
RUCHU

INTELIGENTNY
AUDRZATEENY ROZVOI
CESTOVNEHO RUCHU

Bruanun

Ine produktové portfolio vybraného cielového miesta.

mateneial
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2.) Modification of selected courses syllabus taught

at partnering universities

Nazev:
Pracovisté:

Kredity:
Rozsah hodin:
Zpisob zakonéeni:

Zapocet pred zkouékou:

Poéitan do priméru:
Forma zakonéeni:
Vyuéovaci jazyk:
Vyuéovany semestr:

Sylabus predmétu

Ekonomika sluzeb

Ustav podnikové ekonomiky
Fakulta managementu a ekonomiky
Univerzita Toméa3se Bati ve Zliné

4

Predndska 2 (hod/tyd), Seminaf 1 (hod/tyd)
Zkouska

Ano

Ano

Kombinovana

Cestina

zimni semestr

Nazev:
Pracovisté:

Kredity:
Rozsah hodin:
Zpusob zakonéeni:

Zapodet pred zkouskou:

Poéitan do priméru:
Forma zakonéeni:
Vyuéovaci jazyk:
Vyuéovany semestr;

Sylabus predmétu

Informaéni technologie v cestovnim ruchu
Ustav podnikové ekonomiky

Fakulta managementu a ekonomiky
Univerzita Toma3e Bati ve Zliné

4

Prednaska 2 (hod/tyd), Seminar 1 (hod/tyd)
Zkouska

Ano

Ano

Kombinovana

Cestina

zimni semestr

Cile pfedmétu

Cilem prfedmétu je naudit studenty nejen diferencovat manaZerské pfistupy v podnicich vyrabéjici
hmotné vyrobky a podniky poskytujicimi sluzby, ale dale té# pochopit wvyznam sluZeb v moderni
spole¢nosti, poskytnout studentim zékladni dovednosti manaZert podnikd zabyvajicich se sluzbami
jako hlavni podnikatelskou ¢innosti i podniki, které poskytuji sluiby jako doplnék nabidky swych
hmotnych produkt(. Nedilnou soutasti vyuky je vlastni prace studentd pfi vypracovavani seminarni
prace z oblasti sluzeb.

PoZadavky na studenta

Pozadavky k zapoétu:

vypracovani seminarni prace na vybrané téma (dvojice);

pfipadové studie v programu Live Plan;

prace s konkrétnim onlinem nastrojem na podporu soft a hard kompetenci

LR N W

max. 1 absence na cviceni.

10.-Specifil e s _

10. Smart business skills
Dilezitost a absence smart business skills ve sluzbach, pozadavky na zaméstnance sluzeb, rozdily
napfic vybranymi sluzbami a zemémi

Cile pfedmétu

Cestovni ruch j dynamicky rozvijejicim se segmentem ekonomiky. Vzhledem k dynamicnosti a neustale
se vyvijejicim nowym technologiim v cestovnim ruchu znalosti informacnich technologii predstavuji
zakladni predpoklad pro praci v tomto oboru. Cilem predmétu Informacni technologie v cestovnim
ruchu je obeznamit posluchace s konkrétnimi informacnimi technologiemi, které jsou nevyhnutnym
prvkem v sou¢asné praxi riznych subjektd cestovniho ruchu. Ddraz bude kladen jak na teoretické
znalosti, tak také jejich propojeni s praktickou rovinou.

Pozadavky na studenta

Pofadavky k zapoétu:

80% ucast na seminafich

Prace s konkrétnim informacnim softwarem

Prace s konkrétnim onlinem nastrojem na podporu soft a hard kompetenci

Zpracovani seminarni prace na zadané téma z oblasti e-turismu a informacnich technologii

NSRS

v cestovnim ruchu

12, Sdilena ekonemika

12, Smart business skills
Dilefitost a absence smart business skills, tvorba nabidky s déirazem na soft a smart dovednosti, 20

udrzitelné mysleni v obchodnim jednani



2.) Modification of selected courses syllabus taught
at partnering universities

UNIWERSYTET
JAGIELLONSKI
W KRAKOWIE

Marketing turystyczny

Karta opisu przedmiotu

Informacje podstawowe

Kierunek studiow Cykl ksztaicenia
zarzadzanie w turystyce i w sporcie 2023724

Sciezka Kod przedmiotu
ZARZADZANIE W TURYSTYCE UJWZZTSZTS 22

Jednostka organizacyjna Jezyki wykladowe

UNIWERSYTET
JAGIELLONSKI
W KRAKOWIE

Media spotecznosciowe w turystyce

UNIWERSYTET
P /AGIELLONSKI
& W KRAKOWIE

Zrownowazony rozwdj i spoteczna odpowiedzialnos¢ w biznesie

UNIWERSYTET
V&l |AGIELLONSKI
W KRAKOWIE

Kierunek studiéw

Rynek biur podrézy , ,
zarzadzanie w turystyce | w sporcie
Karta opisu przedmiotu Sciezka

ladnmetl s mrmaniTasiine

Informacje podstawowe

Kierunek studiéw Cykl ksztalcenia

zarzadzanie w turystyce i w sporcie 2023/24

Sciezka Kod przedmiotu

ZARZADZANIE W TURYSTYCE UJWZZTSZTS 220.5cab068548111.22
Jednostka organizacyjna Jezyki wykladowe

Wydziat Zarzadzania | Komunikacji Spolecznej Polski

Karta opisu przedmiotu

Informacje podstawowe

Cykl ksztalcenia

2022123

Kod przedmiotu

UJ. WZZTSS.280.5cab068533¢98.22

lawuli unrlbadauns

Kierunek studiéw

zarzadzanie w turystyce i w sporcie
Sciezka

ZARZADZANIE W TURYSTYCE
Jednostka organizacyjna

Karta opisu przedmiotu

Informacje podstawowe

Cykl ksztatcenia

2022/23

Kod przedmiotu
UJ.WZZTSZTS.280.5cab068562358.22
Jezyki wykladowe

Fmtata

UNIWERSYTET
JAGIELLONSKI
W KRAKOWIE

Zarzgdzanie hotelem

Karta opisu przedmiotu

Informacje podstawowe

Cykl ksztalcenia

2023/24

Kod przedmiotu

UJ WZZTSZTS 220.62066cf6db34d.22

Jezyki wykladowe

21



3.) Designing online web application
for students to acquire digital skills

Smartbus application consists of three parts :

* Website
https://smartbuss.eu/index.html

* Form
https://app.smartbuss.eu/en/form

* Admin .
https://app.smartbuss.eu/smartbus-admin

* The users of the application will learn to create offers that are customized
in both content and format to meet customer requirements, thereby
enhancing their soft, hard and sustainability skills, competencies and

knowledge.

22


https://app.smartbuss.eu/smartbus-admin

3.) Designing online web application
for students to acquire digital skills

Language E==EN EmSK bmCS mmPL Dobry den Erik,

Dakujeme velmi pekne za ponuku.

Fo rm [z Fillin from template

Offer suggestion

Offer number1

om 198,82 €

Tomas Gajdosik

Client's request

€ 2

Enter the client's request text

"Dakujem. "

Offer introduction

In the introductory part of the offer, we address the client, remembering a few things - we address the client by name if
we have it available. We approach each client individually and let them know that we are interested in their requirements.

) ) ) ) - ) ) ) 25.10.2023 Krakov 08:00 -+ 10:50 Barcelona o
We start by thanking the client for using our services and writing down instructions on how to proceed if they are John Paul Il International (KRK) 2h 5amsn_ Barcelona El Prat Arpt (BCN)
interested in a specific offer. Don't forget about additional services and also information about the price guarantee.
Bl Checked baggage: Yes ovectight » ceonmy WHZZ
Addressing the customer Customer email 30.10.2023 Barcelona 17:15  =»  20:10 Katowice 5
and Barcelona El Prat Arpt (BCN) 25 50r Pyrzowice (KTW)
Diear client, if available, pleaze state the name Enter customer's email
B Checked baggage: Yes Direct Night » Economy Mz
~
mtrOdU‘:tor}' wardlng b Toto to by som Vam odporucal. Je to super.
A
nstructions and next steps
Order calculation
» Zbieranie mil 15,00 €
Offer name _
Total price: 198,82 €

When creating an offer, do not forget about the requirements and preferences of clients, the offer must be tailored. We
try to find as many alternatives as possible for the client based on price, dates, airlines, length of flights, transfers, etc. If
we are unable to tailor the offer exactly as requested, we think of three alternatives - a more cost-effective one at the
expense of comfort; a more expensive one, but with sufficient comfort; and an offer that gives the client other

U NN PR T S S S Y S S
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3.) Designing online web application
for students to acquire digital skills

Wﬁ SMARTBUS HOME  ABOUTTHEPROJECT  TIMELINE  PROJECT PARTNERS  PROJECT RESULTS  APPLICATION ~  CONTACT

Soft skills 509

How to make an offer to a client?

An attractive offer is the main attraction for netting a client, so special attention should be
paid to its making. Before making an offer, the agent needs to make sure they have all the
necessary information from the client.

e Customer orientation

( Read more )

.
* Proactive approach to wor
. . .
* Flexibilit
Each offer that is sent to the client should follow a basic form, presentation and visual
) . . . -
. C r I tI C a l t h I n kI n g \t;“ SMARTBUS HOME ABOUT THE PROJECT TIMELINE PROJECT PARTNERS PROJECT RESULTS APPLICATION ~ CONTACT

What should an offer look like in terms of content?

We send the client an offer with and without checked baggage, in case they haven't specified this requirement initially.

The first offer for the client is tailored to their exact preferences and specifications, and if it cannot be processed due to unavailability of the connection,
we propose three alternatives to our clients:

° .
. C r e a t I Ve r O b l e I I I S O lV I I I « an offer that is more affordable, but at the expense of comfort (the trip involves more transfers, is longer, or the terms and conditions are not as
favourable, etc.),

« an offer that is more expensive, but offers sufficient comfort in terms of the flight and transfers,
« an offer that is different from the request, but contains advantages for the client (different arrival airport with better availability, departure/
arrival date, price, etc.).

n ° .
d a p t a b I l I ty We usually present the offers from the most attractive - e.g. from the cheapest to the most expensive - in order to capture the client's attention. An

exception may be a client who prefers comfort and quality of service, in which case the price of the ticket may not be of interest, and we can present the
offers in a different way.

There are several basic points that a good offer to a client must contain:

.
. I I I I l 0 Va t I Ve I l e S S » addressing the client by name (if stated) - we treat each clientindividually and show an interest in their requirements and preferences,

« thank you for using the services of an agent - we are grateful to the client for choosing us for their travels,

« what the client should do - and therefore what information the client should provide us with if they are interested in the offer,

« the possibility of purchasing additional services - insurance, transfer, parking, accommodation etc.,

« price information - the client must be informed that the prices quoted in the offer are not guaranteed, and as an agent, we can only guarantee
them after making a non-binding reservation for specific names, or after purchasing the tickets, depending on the airline.

The most common mistakes when making offers 24
The main mistake when making an offer is not considering the specific requirements of the client (length of flights, direct flights, price, etc.).



3.) Designing online web application
for students to acquire digital skills

Hard skills

* Tourism information system skills
* GDS, CRS, PMS, GIS, Bl

* Content development (copywriting
* Online marketing

Prerequisites for Creating an Offer

Another important prerequisite for preparing a good offer is the skills of the expert making
it.

[\ Read more )

What should an offer look like in terms of content?

Each offer that is sent to the client should follow a basic form, presentation and visual

harmony.

\t;\é SMA RTB U S HOME ABOUT THE PROJECT TIMELINE PROJECT PARTNERS PROJECT RESULTS APPLICATION ~ CONTACT

Prerequisites for Creating an Offer
Another important prerequisite for preparing a good offer is the skills of the expert making it. These are divided into:

« Knowing the client’s needs - communication (email or phone) after receiving the request is essential (here the expert finds out the basic
parameters necessary for preparing the offer),

» Geographical skills (seasonality of the particular country) - when making an offer to the client, we try to recommend suitable travel options based
on seasons and time difference (it is possible to use the free Yr.no. app for weather tracking),

« Knowledge of airlines (flight combinability), navigating the terms and conditions (change / cancellation) - when sharing information with the
client, it is useful to know the possibilities of what airlines can be combined, and how to achieve the right flight connections, but also the price. Itis

essential to constantly monitor airline offers and the creation of new routes, etc.

We divide airlines into:

« traditional (IATA): Emirates, Austrian Airlines, Air France, etc.,

« low-cost: Ryanair, Wizzair, Easyjet, etc.

» Airline alliances - in relation to ticket combinability, it is important to know the individual airlines and the Alliance to which they belong. The
advantage of alliances is better airline continuity when creating offers combining multiple airlines. (We currently recognise three major alliances,
namely Star Alliance, Oneworld and SkyTeam.),

« An overview of current price quotes, error fares, etc.,

« Knowledge of airports (checking the minimum connecting time) - if working in individual booking systems, the use of abbreviations of
individual booking systems is essential. Airport identification and abbreviation identification can be converted using a link,

« Sales experience - if we want to sell the client on the offer and convince them of its benefits, it is essential to have sales experience that will help
successful conversion (using promotions through the marketing department, etc.),

» Knowledge of IATA (International Air Transport Association) - airline and airport codes can be found at this link,
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3.) Designing online web application
for students to acquire digital skills

Sustainability skills

* Understanding sustainable principles
* The ability to motivate customers to make more sustainable choices

Sustainability in the Tourism Industry

While air travel suffers the most animosity, it actually produces less than 2% of greenhouse

* +emission calculator
26



3.) Designing online web application
for students to acquire digital skills

* The evaluation of work done with the application is supported by Al.

* Structured data from selected offers, formatted specifically for this
purpose, is sent to ChatGPT via the API. This allows the Al to
understand and analyze the context of the offers.

* ChatGPT then rates each offer based on predefined criteria,
providing both a verbal assessment and a numerical score from
0to 10.
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ChatGPT prompt

'You are an travel expert wizard, experienced in planning complex trips sl1
over the world. Your knowledge is both wide and deep. You are also a great
communicator, giving very thoughtful and clear advice.',

'You do so in structured format, Chinking threugh challenges you aro
facing, solutions, then rvewviewing each soluticon, Tocking for issues or
poscible improvements, coming up with a possible new and better solution,
Lhen giving a Linal recommendalion.',

'Your goal is to cvaluate offer prepared by a student. The offer consists
of original cuery from a client, our text response preparved by student and
flight data offer, which represents the specific flight offer for a client.
Each oller can have one, lwo or Lhree [lighl allernalives.'

Offer 1. - Adults: 2 - Youths: 1 - Children: 0 - Infants: 0 - EK-128-2024-04-03;EK-125-2024-04-10:
Mumeric evaluation: 8/10

Rating 1: 9/10. The offer is communicated in a very professional manner. The student used a
respectful tone while addressing the client and the structure of the response is clear and easy to
follow.

Rating 2: 7/10. While the student has taken into account almost all the client's requirements, there
are some areas where extra attention could have been used. For instance, checked baggage was
not included in the offer while the client specifically requested it for two people.

Recommendation: The student did a commendable job in presenting the offer in a detailed and
professional manner. However, it's important to ensure all client requirements are met. In this
case, the client wanted checked baggage for two people, which hasn't been mentioned in the
student's response. Additionally, the student could have mentioned the name of the airline and
the details of the duration or possible layovers for a more comprehensive presentation, although
it doesn't affect the rating in this case as the client did not specifically request this information.



4.) Testing the new syllabus and analyzing
the feedback from students

* To evaluate the effectiveness of the syllabi modifications in enhancing
students' skills, knowledge, and competencies, a quantitative
measurement using self-assessment was conducted.

* Questionnaires were distributed to students to assess their skills,
knowledge, and competencies both at the beginning and at the end
of each course.

* The results reveal a positive improvement across all identified soft,
hard, and sustainability skills, as well as in overall knowledge and
competencies.
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4.) Testing the new syllabus and analyzing
the feedback from students

Skills,

competences Identified improvement by the students
and knowledge

e critical thinking
* market overview, creative problem solving
Soft * jnnovativeness, communicativeness,
* ability to provide service to customers with different types and degrees of disabilities
* awareness of trends and the current situation

* online marketing (e.g. SEO, search engine marketing)
* database skills, descriptive data analysis
* social media skills (e.g. Meta Business Suite)
Hard * desktop pubishing (design of brochures, catalogs)
* website analysis (e.g. Google analytics)
* tourism information system skills (eg. hotel information systems, GIS, global distribution
systems)

* ability to make and implement a sustainability mission statement, policy and action plan
* ability to work with local producers
Sustainable * ability to promote environmentally friendly activities and products
* understanding of sustainability principles
* skills helping to improve the sustainability of suppliers
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4.) Testing the new syllabus and analyzing
the feedback from students
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Transnational
project meetings

on the interim results
of the project

Banska Bystrica
June 6, 2022




Transnational
project meetings

on the interim results
of the project

Zlin
November 25, 2022




Transnational

project meetings

on the interim results
of the project

Bratislava
June 15, 2023




Transnational
project meetings

on the interim results
of the project

Krakow
May 15, 2024




Informing the public about the results of the Smartbus project

1. Event-ME1 Workshop

* The importance of education in tourism in the current dynamic era
* June 21, 2024, Hotel The Grand Viglas

* 64 participants: teachers of tourism courses at universities and high schools,
experts from practice, Ministry of Tourism and Sport of the Slovak Republic,
Slovakia.travel

2. Event—-ME2 Online Webinar :

 Smart Business Skills of Tourism University Students Applicable on International Labour
Market

* June 25, 2024, Platform: Google Meet

* 65 participants: teachers of tourism courses at universities and high schools,
experts from practice
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Summary

At the end of the teaching period and based on the use of the application,
measurable improvements were observed in students' skills, competencies,
and knowledge.

In addition to these changes, consultations were held with teachers of other
courses to further enhance the development of skills, knowledge, and
competencies.

Both teachers, students and industry experts were informed about the results
of the survey and project results. Notably, significant collaboration occurred
with foreign language teachers, who adjusted their English, German, and
Russian courses to better support creativity and flexibility.

Incorporating case studies, best practices, and involving students in solving
specific tasks and practical problems can greatly enhance the development
of the necessary skills, competencies, and knowledge.
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* Carlisle, S., lvanoy, S., Dijkmans , C. (2021). The digital skills divide: evidence from the European tourism industry.
Journal of Tourism Futures 9(2), 240-266. DOI: https://doi.org/10.1108/JTF-07-2020-0114

 ChatGPT APl documentation: https://platform.openai.com/docs/api-reference/introduction

* European Commission. (2023). The European Commission declared 2023 the European Year of Skills . Retrieved
2.4. 2024 from https://year-of-skills.europa.eu/news/european-commission-

* Popely, D., Krause, M., Kang, W., Romer, P. (2021). The Future of Hospitality Management: Preparing Students for a
Changing Industry. Research Report . Retrieved 25.9. 2023 from
https://digitalcommons.nl.edu/cgi/viewcontent.cgi?article=1001&context=kc

« UNWTO. (2019). The Future of work and Skills Development in Tourism - Policy Paper . Retrieved 26.9. 2023. DOI:
https://doi.org/10.18111/9789284421213

« Wang, J., Ayres, H., Huyton, J. (2009). Job ready graduates: A tourism industry perspective. Journal of Hospitality and
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e Zaragoza-Saez, P., Marco- Lajara, B., Ubeda -Garcia, M. (2022). Digital skills in tourism. A study from the Next
Tourism Generation (NTG) Alliance. Measuring Business Excellence 26(1), 106-121. DOI:
https://doi.org/10.1108/MBE-11-2020-0151/FULL/XML
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9 SMARTBUS

www.smartbuss.eu
e-mail contact: tomas.gajdosik@umb.sk
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